COOLIDGE CORNER OPEN SPACE NEEDS
CENTRE & HARVARD ST STUDY
COOLIDGE CORNER BLOOMS: MAY 16TH

North Brookline Neighborhood Association



- Coolidge Corner Open Space Needs



5-Year Plan Focus Areas

Enhance tax growth from commercial properties

Aid the growth of existing businesses and attract
new businesses

Improve the functional and aesthetic qualities
of public space in commercial areas

Five Year Development Plan






What We’'ve Heard From Residents
I

Source: BNA /EDAB combined meeting on commercial vibrancy, 2013


Presenter
Presentation Notes
Word cloud is from joint BNA/EDAB meeting last December.  
These are responses from residents about things they value and/or would like more of in the commercial areas. 
Larger/bolder = more times said 
These all match with a lot of what we heard and experienced from site visits and also with a popular recent study by the Jame L. Knight Foundation where many of these same things influence the sense of attachement people feel for a particular place. 
The cloud is simple, and corny but it gets the point across about residents people relate to a particular place. 

What it doesn’t do…


Competition is Chestnut Hill, Prudential Center, Harvard
Square

Customers visit 2.7 business categories during their last
trip

70% customers went to a restaurant, coffee, or yogurt
shop during last visit

48% customers satisfied with public spaces & seating
areds

Improving public seating areas & public spaces could
create a more welcoming environment; a “living room’
for the community might lengthen customer visits
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30% customers drive

Customers who drive are more likely than other
customers to spend more than $50 per visit

Ability to find parking and parking meter time limits
are categories most often scored as “poor or above
average”

Parking was third most frequently suggested
improvement following business mix and better
public spaces/seating areas, green space
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Centre & Harvard Street Study
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Coolidge Corner Blooms

Saturday, May 16", 8-10am
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